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1. Your ultimate goal

2. NAP optimization and search funnel - how social and local tie together?
3. Social & local Interaction potential - why, how and who?

4. Integrating local and mobile - connect with local offline customers

5. Which channels and how? - step by step social local marketing plan

6. Leveraging hyperlocal channels to target ultralocal customers

7. Cross channel optimization and integration

8. Social media analytics - tracking returns across all channels

9. Appendix — Local Search
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Milestone at a Glance

Mission

Founded

Location

People

Products

Customers

www.milestoneinternet.com

Driving Reservations for the Lodging Industry on
the Internet

1998

HQ - Santa Clara, CA (Silicon Valley)
Sales Offices — US, Mexico, India

100 Employees

Website Design, SEO, PPC, Social Media
Optimization, Social Media Monitoring Tools

1000+ Customers

blog.milestoneinternet.com



Lodging Industry Educator

= Hospitality Industry Internet Marketing Educator [ [
AHLA Pushing Your Profits Series, CLIA, AAHOA, Best Western, PUSHING
VDUR PROFITS
Wyndham, Eye for Travel, HFTP, HITEC, HSMAI, PhocusWright, State R

Associations, Brand Coops, Regional Meeting, Cornell University, SJSU

Over 100 Educational Sessions Conducted in 2009 for brands,
Management Companies, State Associations, College Universities

= “From Hotels to HTMLs”

Hotel Internet Marketing Handbook for GMs and Managers

American
Hotel & Lodging

y' N
Best Western International, Wyndham (Wingate Inn) franchisees. Used as Il
Educational Foundation

a text book in San Francisco State University

3rd Edition Launched in Mar 2010 jointly with AHLA Education Institute

www.milestoneinternet.com blog.milestoneinternet.com



Your Ultimate Goal




Saturating all search engine buckets

ideal scenario for any platform

Experience West O

Photos Newsletter

9, Search Lviels Staies Cities Hotels Save Fun Win Email Offers
/ b l Google — o AT 7
/ Select State/Providence = By TR I‘ N -“W %
€« C'  © www.google.com E— : 2l . : Lo hde

" Visting CA, NV, AZ?"

Select Hotel

Arrival Date
Nights  Adults  Children
1o [ o [ =

‘Select Rate Program -

[ Subscribe... [7) Quiznos Coupons _(8) 30 Sociatbde diFPre... || HOWTO: Getthe M... 3y Tec

Web Images Videos Maps News Shopping Gmail more ~

Books

BOOK NOW »

Financ

Translate v-;
Scholar / 4 [

‘ Places to dine
Blogs 1 | - s;:wuxa,
Realtime g /
YouTube Our States California, Nevada, Arizona TS

aurant Discounts in Orange, California t

© Ouis autem vel eum iriu

Calendar

Duis autem vel eum iriure dolor in is nostrud exdolor erci tation ullamcorper suscipit
autem v in is suscipit loborts nisl ut aliquip ex ea commodo © Ere dolor in is nostrud

Photos = ! ] © exdolor ercitation ulla
- © moorper suscipi lobort

Documents About2 hours ago by Mike Supple 3 O s nisl ut aliquip ex ea

Reader Google

. California © View Al Cities in California Winner o N | Share Your
Sites "4 the Month ./ Experiences

Anaheim Bishop Carisbad
Arcata Buena Park Carmel

Groups

even more » . veler A
Nevada 0 View All Cities in Nevada L
B Anaheim Bishop Carisbad ocd "o,
Arcata Buena Park Carmel

Arizona 0 View n Arizona

Anaheim Bishop Carlsbad
Arcata Buena Park Carmel

[sooxm | wwr
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— NAP Optimization and

Search Funnel — How Social
and Local Tie Together?




- Consistent NAP and Message Across
' All Channels

Mobile & PC

Organic

SOC|a| Facebook/ Directory VVe bS|te

Twitter

Multimedia
Youtube/Flickr Address

Phone Number

Hyperlocal

Local
Citations
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Milestone Marketing Funnel

; Awareness /

Social
; Familiarity & Sharing ;

Reviews &
Recommendation

\\ Consideration / Web/Mobile
Check Rates/
Directions

Conversion Points
- Photo Gallery
- Videos

- Specials

Local

www.milestoneinternet.com blog.milestoneinternet.com



Social Interactions — Why it might not work?

BEAND CAMP by Tom Fishloora e

I DON'T KNow WHAT'S WRONG
WE POSTED OUR BRAND of LUGNUT
T0 EVERY SOCIAL MEDIA SITE
AND NO ONE IS TALKING AROUT 0§

MUST RBE A
TECHNICAL
ERROR

/9 WE DO HAUE

S FANS!

R

ACK Fok A
REFUND

THATS THE

SOF 0SS A

® 2o Tom FSHBUEME coma
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Social & Local Interaction
Potential - Why, How, and Who?




- Social & Local Interaction Potential

— Why, Who and How

1. Why Connect?

2. Who to Connect With?

Six Flags Fiesta Texas | Like|

usiness * San Antonio, Texas

3. How to Connect?

4. Find out what are
your target audience

. . @ wall wall Six Flags Fiesta Texas * Most Recent v

taking about, which B o :

& Friend Activity Ozkar Mendex Lzno
Chan nels they a re Photos buy the season pass and let me know if I will reach the target or that.
socializing on. Events

g I Jessica Marie Hodges

. YA video By the by, is there a PDF version of the park map? Cause it days you can
5 5 C re ate Wel | d efl n e p | a n download the map on the Park Map page, but I don't see a download link. : <
About

Welcome to the OFFICIAL Fan
Page for Six Flags Fiesta Texas,
America's Numb...

Jessica Marie Hodges
VIP UPGRADE - STARBUSRT/DARREN CRISS CONCERT - HOW MUCH IS IT?

More

89 checkns

73 y 875 people like this

n Jessica Marie Hodges Nevermind. I found it in later comments. XD

m Monica Abarca
ilava civ Azmcw
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Why Connect?

= Search queries for
events/attractions are
much higher than for
your business (hotel)

= Talking about these
events/attractions

connects you with users

searching for them

www.milestoneinternet.com

Global Monthly

Keyword Searches

san antonio river walk 201,000
san antonio hotels river walk 49,500
henry b gonzalez convention center 3,600
gonzalez convention center 4,400
henry b gonzalez convention center hotels 320
six flags tx 165,000
six flags fiesta 40,500
six flags fiesta texas hotels 390
sea world san antonio 165,000
sea world san antonio hotels 9,900
alamodome 22,200
alamodome hotels 880

blog.milestoneinternet.com




Who to Connect With?

= Major attractions are active in social channels. These attractions/
businesses are driving 80% of the traffic in the area.

Attraction Facebook Twitter YouTube

San Antonio CVB 40 fans 7,531 followers 50 videos, 175k views
Six Flags Fiesta 73k fans 25k followers 74 videos, 600k views
Sea World San Antonio 27k fans 4k followers 127 videos, 1.1M views
San Antonio Medical Center 600 fans 300 followers

Lackland Air Force Base (AFB) 2500 fans 300 followers

San Antonio River Walk 1000 fans 450 followers 2 videos, 150 views
San Antonio Airport 900 fans, 34k check-ins 800 followers

AlamoDome 2000 fans 200 followers

Schlitterbahn Water Park 10k fans 1700 followers 15 videos, 136k views
Gruene Hall 112k fans 3,600 followers

www.milestoneinternet.com
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at are people talking on the

twitter?

£ TexRiverWalk
§ Q&A: Cheaper to do Sea World package or hotel & tickets
" seperatly? http://divr.ittSMmpT

= Connect with San
Antonio visitors — turn
them into evangelists

BoydChoir
§ After a long day of fun at Schlitterbahn we are safely at our hotel in
San Antonio. Tomorrow is Sea World!

= Respond to direct
guestions about great
places to stay before
your competition does u

sanantonioppl
Where is a great place to stay in San Antonio?

http://www_sanantonioppl.com/?p=9096

= Connect with
organizations that give

“gn SAReadersChoice
awards and recognition

What is the best hotel restaurant in San Antonio? Retweet and tell
us! Citrus at Hotel Valencia won the gold in 2010!

www.milestoneinternet.com blog.milestoneinternet.com



How - Facebook Networking

Put your messages on other Facebook pages to increase your reach

L;rr;' The Cable él;y -

Musician/B

wall Larry The Cable Guy - Most Recent +

Share: Post Photo 4] Link '"§¥ Video

Write something...

=] Info
Events
Photos (273
:I Notes

'\'.'I Offidal Store

: Go West Choice Hotels
1 Larry The Cable Guy will be at Pechanga Resort & Casino this Saturday night
=

* (3/26) for two shows. Don't miss your opportunity to see one of the hottest
= comedians around. Take a relaxing weekend trip and stay at Quality Inn Wine
Country Temecula!
About
Git-R-Done!!!!

Larry the Cable Guy
www.pechanga.com

'ﬁ] View Post

486,533

people like this

| people like this _ chocolate desserts
www.youtube.com

www.milestoneinternet.com blog.milestoneinternet.com




How - Twitter Networking

= Connect with other users via @mentions and keyword
targeting.

@sfocp @HOTEL1000

San Francisco’s Green Festival will Celebrate cultural diversity at the Asian-
feature 300 green businesses, hands-on Pacific Islander Celebration at the
workshops, and children activities. SeattleCenter 5/1.
http://bit.ly/bnsNnK http://bit.ly/hyYapm

HootSuite 77 Favorite 4 Reply T Delete HootSuite 77 Favorite 4 Reply T Delete

Retweeted by greennii Retweeted by seattlecenter

-

About @seattlecenter

‘*" About @greennii 1,010 1,459 1,520 117
Tweets Following Followers Listed

2,765 6,320 5,789 231

Tweets Following Followers Listed

www.milestoneinternet.com blog.milestoneinternet.com



3.7 How - Hyperlocal Targeting on Facebook

* Avoid overloading your
fans’ newsfeeds by only
sending them targeted
relevant information.

+  Segment your posts by:

«  Country
- State
- City

« Language

www.milestoneinternet.com

= T A T, I e D

wall Milestone Internet Marketing * Most Recent +

Share: [-) Status Photo ¢]] Link 's¥ Video =: Question

What's on your mind?

T

& Everyone v

Customize

pEmy, Milestone Internet Marketing added 10 new ghotos
&0 Springs Company Party: August 5, 2011,

Choose your audience

Make this visible to fans with

Location United States

(©) Everywhere
(7) By State/Province
@ By City

San Frandsco, CA » |

Languages English (All) Spanish (All)

blog.milestoneinternet.com



How - Explore Local Trends on Twitter

Search.twitter.com is an extremely

useful tool Advanced Search
Don’t wait for users to come to you Words
Explore discussions that are Gt i

happening in your target markets

. L. Places
Insert yourself into those existing

conversations in a productive manner Near this place san francisco, cal

— add to the discussion, don't just sell
Within this distance 15 E] 9 miles kilometers

Raise awareness of your brand in
regions that are difficult to reach with
other forms of marketing

Magical Marketing Spells from Harry Potter
Create content (blog posts) around
trending topics and relate them to

your business

As fans of all ages say goodbye to Harry Potter in the last film, and the movie franchise calls it
a wrap, fans are eager to have a little more fun from their much beloved book series. In that lies
an opportunity for creative hoteliers and marketing professionals to reach out to the fans of

9 Harry Potter. more

About 3 hours ago by Katie Flanagan No Comments

+1 2 Blke 1 ¥ Tweet 5

www.milestoneinternet.com Article picked up by Hospitality Net blog.milestoneinternet.com



Geo-tagging Images and Videos

Geo-tagging images and Video helps in connecting with local customers.

fl- k g Comfort Suites Denver Tech Center Hotel " 3new) Help Sign Out
ICKF - xaoor

Home You Organize & Create Contacts Groups Explore Upload Search
5 g TS
-3 & @ Link to this map
fh o Map n
L 9 g ‘}J
= S -, Yol Al EN
§ Nas
= EOrchard e
z A
=
= 3 N Roosevelt
a X
[ 9 &
Holly
\Park
Wistena
i77) € Atapahoe Rd E Arapahoe Rd | [LQU] feland]
+
UTHGLENN o r ‘.
= n G 7-’;. Qe
K} | 5 5 elad
@ ot B8
unse-| Key N z
EDryCreek [ ¥ Q
o

=

Cr29

2@ A a
Bay View S 4
Park = Key West

£ County LineRd

3
S-Colorado Blvd

Smathers Mt:r;:}-,r;rﬁ
— e P
[ Rl P “;e“.? o5 "; ) ‘%C‘s:-':‘l"‘“a‘wd
20,04 © -
Sort by & CB Hanvey Rest

Be

ihary Taylor
blate Welrk
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Integrating Local and Mobile —
Connect with Local Offline Customers




Integration of Local & Mobile

Using QR codes to convert local users to mobile users

A ASLEEE T T e

(gp\xo . . LOOR RD
e} \Nood Crescent Moon Ranch

wo™ " e @ State Park

Z)“d 3er© ~_ (Cathedral Rock View)

b\ .

.............

TR . Bell Rock
State Park —0 8 Ao . Pathway
: sk . Trail Head

Verde Valley
School — &

Oak Creck] b ~
Country Club- b
. P

VERDE VALLEY SCHOQL RD

What to See & Do In Sedona

Smartphone Users: ; ! Webers -
8 RED Ro Scan QR Barcode to Download . 1GA-Plaza
5 T ot W Tyt
Sedona Visitor Network ] éﬁ::"'El \ Ze;‘f"}?{‘eson @\Oc,e‘“‘*
www.sedona.tv i L l
©2011 All Rights Reserved, RED ROCK TV, Sedona, Arizona [=] '#_i" ’.‘ '17 & Phoenix §
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Reviews

Encourage users to write reviews
about the property.

Google improves search results
by collecting user reviews about
the listing which are available on
the web.

Encourage users to write reviews
or blog about the business.
Connect all the reviews sites,
Hotpot site from your site.

Leverage your site, Google
Hotpot and reviews site specific to
your vertical and gather reviews
from users.

www.milestoneinternet.com

& COFFEE'S ON US!

TELL US YOUR THOUGHTS
& COFFEE'S ON US!

World Quest Orlando Reviews

“What a Place!”
This was my fourth stay at World Quest, and

blog.milestoneinternet.com




' Which Channels and How?

Step-by-step Social Local
Marketing Plan




Promotion Overview

Overall Strategy
1. Improve SERP domination
2. Create brand awareness

3. Provide direct interaction
opportunities

4. Drive traffic and bookings

Specific Actions
1. Create calendar to socialize
2. Stay engaged and active

3. Network with influential users to
increase reach of client messaging

www.milestoneinternet.com

Create Profiles

Eigd & |

L
T

Facebook
our:
Promote Interact
Social Media
Platform Q. Facebook Places
You
Tube
Track
YouTube

Twitter

blog.milestoneinternet.com



52  Your Social Media Process — Planned Strategy

» Establish Priority
* Understand Competition
* Channels and Market

* Custom URLs

» Unique Selling Points
» Events/Promotions
 Attractions

» Local Organizations

o Status Update
e Seasonal Promo J

» Specials&
Giveaways

e Events
¢ Photos

¢ Videos J * Number of Fans/
Followers

» Fan Engagement

* Fan Activity
 Traffic Conversions

» Booking Conversions

www.milestoneinternet.com blog.milestoneinternet.com



5.3 Content Calendar — Tool help in managing social
interaction

= Research the local area and find out hot topics on social media
= Develop Content Calendar around events and things to do in local market

= Goal — have handy list of things to socialize about and social profiles remain active

o
EMVITIW 9}!(, Home | Setup | Reports | Usage | Logout

CHATEAU BOURBON

Welcome Whitney Lenon

My Calendar | || =
(2 Open ltems (0)
ADD EVENT :
O Close Items (0) Date Range: 30 days v
Date Event Venue Category Source Status
Events of Interest
May
Enter Keywords o}
3 Coming soon !l 0s/07/2011 2 Evening with Picasso Los Angeles Theate... Family and Kids M —_ oae 112
Treat yourself to an evening in Picasso's world. T age
& = 0 514  BIO
International... [+ [x
il i I All Fami i M
05/07/2011 Los Angeles Comedy Shorts Film Festival Blues Alley amily and Kids —
The L.A. Comedy Shorts Film Festival, currently th 5/14 NKOTBSB - 2011
<@ = d"’", Su... + [x
05112011 4th North American Offshore Wind Development and Financ... The Almas Temple C... Conferences M —_ §M5  TheParkUnplugged
Infocasts highly acclaimed North American Offshore +
& = *°
w 517  The AP Tour
- W 8 x
05142011 NKOTBSB - 2011 Summer Tour Verizon Center, Wa... Hotel Specific M —_ Black... +

NKOTB (New Kids on the Block) and BSB (Backstreet
N ™ §/19  Charlie Sheen
-« = ¥

Liv... + X

31st Annual Washington Folk Festival Glen Echo Park, GI... Concerts and Music M

www.milestoneinternet.com blog.milestoneinternet.com
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Leveraging Hyperlocal Channels
to Target Ultralocal Customers




Hyperlocal

What is Geolocal / Hyperlocal Channels?
e Helps in verifying accurate and consistent location information for any business
e Promoting Businesses in their very own local online community

Why?

* Helps build relevance in organic SERP v s
results and local search results :

- - ) L v Ay un J

« Captures considerable long-tail local | y . YK 4 y 4 \‘{é y
search traffic | Q& éﬁ,» g
« Connects with residents of a particular ) E

area with highly targeted and locally
relevant content s

» Rewards customer loyalty
» Generates new customers
» Engages users in conversations

www.milestoneinternet.com blog.milestoneinternet.com



Hyperlocal

Which Channels?

Social Media provides an ideal platform to
build a Hyperlocal presence and reward
users for connecting /engaging with you

& Facebook Places (mobile) 200+ million users

Places

M Foursquare 4+ million users
O™

L. Gowalla 500,000+ users
(€] scvNGR 500,000+ users

g Vel
W e p

The Whitehall Hotel

50+ millions users

How?

105 £ Delaware Place qlls B
N Ernst Ct st — = SO
Chicago. IL 60611 £ walton st 4
S - (800) 948-4255 O z @
Z
Twitter =
s 3
© W Chestnut St
e — b s
ke &
SO ORIE: ~ e Mo abikeaRAGoogie Brewicns or U
Categor Hotel
Tags ¥

boutique hotel. downtown chicag

chicago i eting & event roorn

www.milestoneinternet.com

vn chicago il hotel
rentals, chicago il hotel with vacation

ackages

Create account, claim and verify the hotel
location

Set up special deals to encourage user
participation

Enable guests to check-in on site

Post a check-in message and monitor user
analytics

Receive either 2 free Full American
Breakfasts or A complimentary Room
Upgrade to the May:

Jaynine H.
5 checkins

(LAST 60 DAYS)

blog.milestoneinternet.com



Hyperlocal FlowChart

[Check for existing accounts on Facebook, Foursquare, Gowalla, Yelp, etc]

\
[ Create or sign in to the channel ]

\4
[ Search for hotel place listing - Claim the listing with most check-ins ]

v
[ Clean listings, merge all duplicates ]

\
[ Create campaigns or special offers and monitor performance ]

www.milestoneinternet.com blog.milestoneinternet.com



Four Square - Listings

Create a Special Campaign or Deal:

1.Select the type of special
2.Define when the special should unlock

3.Select an offer

1. What kind of special do you want? =3

Attract new customers

Preview your Special:

D Swarm Special

O Friends Special

D Flash Special

D Newbie Special Welcome to Your Venue

@ Check-in Special

www.milestoneinternet.com blog.milestoneinternet.com



Four Square - Listings

Tailor your campaigns to maximize :

1.Add information about the venue
2.Add tags
3.Add categories

0‘ seomm | TWIT

Edit Venue! Categories

Make sure you've read our style guide and house rules before saving your changes .
+ Hotel  primary category
Name:

+ Hotel Bar  set as primary
60 Thompson-A Thompson Hotel

Address: Cross Street: Add a categon

60 Thompson St btw Broome & Spring Select a Category E|

Google Maps . - \

City: State: i

New York NY

Tags

Postal Code: Country:

10012 United States =l Use tags to let people know what they can expect here
Twitter: Phone: + hotel

@ 60_Thompson 2124310400
Website: Store id:

http:// mwww thompsonhotels.com/f

www.milestoneinternet.com blog.milestoneinternet.com



Four Square - Listings

Check Venue Stats Campaign Stats

VIEW DATA FROM: TODAY YESTERDAY LASTWEEK | LAST 30 DAYS LAST 60 DAYS LAST 90 DAYS ALL Check-in Speda' 5/4/2011 at 1 venue
VIEW DATAFROM: LASTWEEK LAST0DAYS LASTGODAYS LAST0DAYS MAX Check-in Special 51412011
TOTAL CHECK-INS

50% discount on unlimited rounds

Special Unlocks in the last § days AT FTE,

nlocked: eve heck-in
TOTAL UNLOCKS Unlocked: every checl

AVG. CHECK-INS / DAY 2 View special details »

2.93

Campaign Ends:
NIA

Started:
51412011 2:41 PM PDT

Printable Flyers
Venues included in this campaign EMP| OYEE F| YER

i . 1 venue running this campaign 0 ET YOUR SPECIA
Social Reach Time Breakdown (EsT) . - e

edit

Reach, Usage Stats

SENT TO TWITTER SENT TO

; - ) Casa Velas Hotel Puerto This special was unlocked
7% 8Y% Vallarta 2 times at this venue, out of
0 0
\‘ Peliicanos 311 Fracc. Marina Valarta 2 total check-ins

Puerto Valarta

Gender Breakdown Age Breakdown
M 13-18: 0%
FEMALE MALE 18-35: 82%
60% 40% 35-55: 12%

55+ T%

www.milestoneinternet.com blog.milestoneinternet.com



Four Square — Listings & Results

= 6 users check in everyday on an average.

o _ Business can connect and engage by offering
= Missing out on promotion. special offer

= Run active campaigns, offer specials and deals

You are not running any campaigns

= Target these opportunities by offering a special
promotion.

Visitors Unique Visitors by Number of Visits
UNIQUE VISITORS NEW VISITORS
ALL-TIME CHECK-INS
2 255 Current Mayor: Carla B. i
]
Social Reach Time Breakdown
Venue Stats info @) statistic SENT TO TWITTER SENT TO FACEBOOK
19% 25% /
VIEW DATA FROM: TODAY YESTERDAY LASTWEEK | LAST 30 DAYS LAST 60 DAYS LAST 90 DAYS
Stats for June 27, 2011 - July 27, 2011
(vs. the previous 20-day period) Gender Breakdown Age Breakdown

TOT!

176

36% 64%

www.milestoneinternet.com blog.milestoneinternet.com



Become a Local Expert on Foursquare

Business Pages

Hawthorn Suites o + ADD TO MY TO-DO LIST
Oakland/Alameda
. o o 1628 Webster St +) Eagieve
Claim and optimize your listing so Alameda, A 4501 ~buens vta e
people can find your business # Pact ve @v
Lingoln/we 17’3’ ; Lincoln Avi
Create a new Foursquare Business oo
Pag e Google Map datao2011 Gaggls liarfys of UEe
Categories: Hotel
. Tags: untagged edit
Leave tips about local _
attractions, hot spots, eateries, Tips
etc

POPULAR  RECENT

Show your knowledge of the -
area and share how you add to S

m

or the secret sauce CD
0 0 7
that i the tlpS M Milestone Internet Marketing
Only a mile from downtown Oakland, but Alameda is an awesome little island to
o1 explore - lots of shops, bars and restaurants
Be visible when Foursquare SRR .
users Check-In to places
around you

Followers

dal B ld s ME -

Build a list of loyal followers = ‘

interested in your tips HED;E
L oo |

www.milestoneinternet.com
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6.10 Facebook Places — Claimed Listing

WorldQuest Orlando Resort |« Like |

Resort - Orlando, Florida

Information

B2 wall
=7 Info

&= Deals

#2 Check Rates
Photos

m Specials

m Location
m Services

More ~

About

Phone : 877-987-8378 Fax :
407-387-3800 Email :
waqreservations@remingtonho..

More

588 check-ins

www.milestoneinternet.com

8849 WorldQuest Blvd., Orlando, FL 32821 - Get Directions
877-987-8378

http:/ /www.worldquestorlando.com
http://www.twitter.com/WQ_Orlando

0

= central Floridaszoion=ae205  Microsoft
Created to bring happiness and relaxation to families and
travelers to Orlando, Florida, WorldQuest Orlando Resort offers a
spectacular resort destination with unsurpassed luxury,
hospitality and beauty in the Orlando area.

Phone : 877-987-8378 Fax : 407-387-3800 Email :
wgqreservations@remingtonhotels.com http://bit.ly/I34E32

With its stunning Mediterranean style, tropical landscapes, and
warm hospitality, WorldQuest Orlando Resort is a spectacular
family vacation destination in Orlando, Florida. Located one mile
from Disney World Resort, and minutes from SeaWorld Orlando
and Universal Orlando Resort, our wonderful family resort
features condominium-style suites with full kitchens, a beautiful
outdoor swimming pool with a Tiki bar, hot tub, wireless

blog.milestoneinternet.com



Gowalla — Claimed Listing

Y
LTy
v MW

www.milestoneinternet.com

Home Spots

Hotel Keen
San Jose / Modern Hotel

5 6

.‘l

(NNANEARAET

Trips

Blog Signin
Downtown g
D North %
v
%,
’/”)
) 4’% }
2 R University
South
1 Profi
T
Cllomles
S Map ddta ©2011 Google
Palo Alt A Y4

Leaderboard in the past 90 days

@ #1 Ryan Bridge

blog.milestoneinternet.com
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Cross Channel Optimization
and Integration




71 Cross Optimization: Channels and Tools

Local
Google
Place, Bing & @
e Hyperlocal
Tools
Mobile Organic
SQR reports Website Website,
Mobile, Emails, PR
Webmaster Promotion Cross
Optimization
Local data
Real Time search 9 9
Paid Social
Analytics i
! Search Media
Facebook, Marketlng
Google, Content, Facebook, Blog,
N Y, Display Youtube, Flickr

www.milestoneinternet.com blog.milestoneinternet.com



Cross Optimization of Social & Local

Bing Local Google Places

Web Images Videos Maps News Shopping Mail more ~

Thompson Beverly Hills
- 10 user ratings
9360 Wilshire Blvd, Beverly Hills, CA 90212
(310) 273-1400 - Website
Directions - Send to mobile

Find us on Ed Facebook

GO:)SIQ MapS  heathman portland

Get Directions My Maps Edit this place - ¥ Owner-verified listing

The Heathman Hotel -
1001 Southwest Broadway at Salmon, Portland, OR 97205

Details
BING . . |
- modations Heathman Restaurant and Bar, Non-Smoking and Smoking
H F . . . .
Business Portal Rooms, Fitness Suite, Business Center, Disabled
. - 2 - Hover your mouse on the*?" to get more information el

'% J ) T 3| - Click to learn more on how the feature works ACCGSSlbIllty

ESUER Froducts  Deas  People § | [&)-Dragang drop to change the order Amenities L'Occitane French Milled Soaps & Amenities, Bathrobe &

Organization E| - Click to see additonal options . .

v v . v _ Slippers, Iron, Hair Dryer,
distings Add Add 25+ Details Profile Mobile Photos More Details Publish
849 Condominium Rentals ~ * Main phone number: |760-934-7525 escription This sophisticated boutique hotel offers luxurious
i Columbus o ot displey e address of my busiess accommodations and award-winning senvice - a refreshing
"0t published Toll-free number: WEBSITE Y

\lexis Park San Francisco Business email address: |info@1849condos.com Location http://www.1849co1 Email info@heathmanhote[.com
10t published Website: |http://www.1849condos.com/?utm_sol R
= eservation http://www.1849col
America’s Best Value Inn My business does not have a website - g Facebook Facebook
Zugene Motel Senices http://www.1849col o ) )
American Inn of Bethesda GCEIROREGEE] [hitp-/iwww facsbook comipagest1849, @ Things To Do http://www.1849col Features Award Wlnnlng lerary and Art Gallery Environmental

"0t published

intinch Nuartare Inn and Quita | nnn-

www.milestoneinternet.com

Fax number:

Twitter address:

760-934-6501

2

Accommodations

http://www.1849col

blend of Portland history and modem hospitality.

Design Construction, Tempurpedic, European Pillow Top &

European Featherbed
Flickr Flickr

blog.milestoneinternet.com



Social Integration

= Why Integrate? Facebook and
Twitter effect search rankings
on Google and Bing.

1. Linking to all social channels
from home page

2. Facebook Like buttons on key
pages (home, package,
manager’s special) to encourage
social sharing

3. Integration of SEO relevant
social sharing buttons on all blog
posts

www.milestoneinternet.com

g6 TRTOE
GO

RESERVATIONS
Arrival Date Departure Date WE |_'

KEY WEST, FL ey
RESERVATION - 800-330-5541 (M T @ Mobile Site  E-Maps

2 Tweet

3

B Like

—.—o-.-llestoneinternet.com



-

ocial Media Analytics — Tracking
Returns Across All Channels




Channel
Views

Followers
Graph size:

3,100

3,050

Connections ...

User

2,950

N& Anr

Engagement

www.milestonein

Activity
Page Views ?

ﬂ Page Views E Unique Page Views

Following

Weekly

10 Ane 14 Anr 182 Anr 27 Anr

WorldQuest Orlando Resort

What is your favorite snack to pack for a day at the amusemel

3 people like this.

L) view all 6 comments

Tina Hays Farthing Goldfish
7h Like

','f‘ Sarah Turner Grapes

m 6 ho Like

28 Anr

ternet.com

Source [Medium] - visits P/visit G1/visit $/visits

@1 facebook.comlreferral] 1365 3.60
@2  facebookicec] 520 2.07
B} s 11
Q. s 1.40
@ 5. idvid.facebook.comlreferal] 3 1.00
@6 trtrfaceboo

ome

00k - an Ortando family
condos and villas and

Checkin Check-Out

Jossczot Y}

Adults__ Children

B0 B icocnow |

20 Anr A Mo

Book now and receive

nt parks? our Fans Only 15% discount!

flickr:.oco

Home TheTour SignUp  Explore - Upload

4§ Comfort Suites Denver Tech Center Hotel's photostream

ets Galleries Tags People Map Archives Favorites Profile

Denver Area Hotel Meeting Comfort Suites Denver Tech

Facility Center CO Hotel Outer View
With 700-square-feet of meeting space, our South on Newbern St. toward E 96th Ave.
Englewood, Colorado hotel can host Turn right on Vandriver St. and right at E
events. 80th Ave. Turn

Social Media
Referrals

Social Media
Conversions

Broadcasts
to Build
Engagement

blog.milestoneinternet.com



Creating Links

Embed URLs in descriptions to drive traffic to hotel website
Referring Sites Feb 14, 2011 - Apr 2, 2011

N Visits = |I=

o, {J
\.—.’ -

e \

/o/ \./ \.\ / .—.\ /"‘"\o-o/.’.\

Omumg=0 o

Referring sites sent 1,658 visits via 67 sources

Goal Set1 Ee=x i~

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate

1,658 3.20 00:02:51 72.14% 39.93%

% of Site Total: 43.36% Site Avg: 3.31 (-3.38%) Site Avg: 00:02:51 (0.30%) Site Avg: 77.38% (-6.78%) Site Avg: 42.00% (-4.93%)

Source ¥ None ¥ Visits J Pages/Visit Avg. Time on Ske % New Vists Bounce Rate

1 Y rivieramaya.grandvelas.com 426 435 00:04:08 74.65% 21.60%
2 > fiickr.com 353 165 00:00:31 94.62% 66.01%
3. (¥ facebook.com 236 2.38 00:02:35 53.81% 54.24%
4 > velasvallarta.com 172 376 00:03:18 74.42% 26.74%

S & hotelcasavelas.com 127 442 00:04.05 74.02% 22.83%
WWW oo R



Blog — Social Sharing Impact

Source/Medium Visits v
1. Facebook traffic increased [[] | 1. facebook.com/referral
by 13k% over the previous
Mar 8, 2011 -Jul 29, 2011 37,146
5 months
Oct 15,2010 -Mar 7, 2011 266
2. Facebook is now the #1 % Change 3.864.66%

source of traffic
2. google /organic

3. Google organic traffic Mar 8, 2011 - Jul 29, 2011 13,796
increased 87% over the
) Oct 15,2010 - Mar 7, 2011 7,384
previous 5 months
% Change 86.84%

www.milestoneinternet.com blog.milestoneinternet.com



Key Takeaways

1. Define your goals, your target audience, know where are they and how
you can connect with them

2. Understand social / local search funnel and remember to optimize NAP
across all the channels

3. Create well define marketing plan. Integrate all the channels

4. Engage in conversations and leverage social /hyperlocal channels to
target ultra local customers

5. Cross channel optimization and integration

6. Always remember to track returns across all channels

www.milestoneinternet.com blog.milestoneinternet.com



www.milestoneinternet.com

Thank You
Questions?

Benu Aggarwal

benu@milestoneinternet.com
www.milestoneinternet.com

http://twitter.com/milestonemktg
http://www.facebook.com/Milestoneinc

blog.milestoneinternet.com



Appendix




xample of 100% Local Enhancement

T P TP SRR AT

Google p
Dashboaed Coupons

e Post 1 your place page
The Whaehal Rotel

Your busimess

—— /\,\/\/\//\"/\’\/V\\/—/"R/\/\r/\/ \_/\f’\/\—/“

O 1, 2000 Dwc 1. 2000 e 15, 200 Dec 222000

Tomls

1. Site URL

2. Categories

3. Hotel Details

4. Site powering reviews

5. Reviews
6. Photos and Video

www.milestoneinternet.com

Nickelodeon Suites Resort -
14500 Continental Galeway, Oriando, FL 32821
(407) 387.5437 - (877) 842-5111 - (407) 387-1488 (Fax)

Directions Search nearby Savelo.. morey

Categories: Hofels & Motels, Motels & Hotels, Nickelodeon Suttes Resort, Nick Hofe!
in Orlando Florida, Hotets In Orlando Florda, Orlando FL Hotel, Hotel
. Hotel, Hotel Bed & Breakfost

Fromth

Nickelodeon Suites Resort is an excling Nicked-out famiy vacation resort hotelin Orlando, Florida, a mie from Walt Disney
World theme park, featuring spacious Kids Sutes, 2 wild water parks. - From the owner

"Everything was great with s hotel. location, servics, smenties, securty” - rpadvisor.com ... We had problems wih our
room, and management did not respond tmely” - i com .. “The food prices were very reasonable, and the buffet
had something for everyone” - ripadvisor.com ... "So good dealright??” - rp

7] (D)
o

Horg
c""“@ (CORT

)

3 J0etails
" Amenities: 24-Hour Front Desk, ATM/Cash Machineon  Hotel By Room Details: Adjoining Rooms, Cradies / Crios.
site, Arconditioning, Babysting/Child Services, Bar, Avaiable, High Speed hiemet Access, Kichens,
Floors: & Check In Time: 4:00 pm
Check Qut Time: 11:00 am Neighborhood: Downiown Orlando
Emall: contactus@nickhotel.com Prices From: $133/night
I

3Ne38 OW
:

[What people are saying about

ier, pricelng.com hoteiuide.net, 2agat.com, venere.com

L “We got a great room, great view, the staff was hepful, ete.”

o "Everything was greal with this hotel - location, service, amenities, s&
trpadvisor.com
11 volue u “The cabanas are a great value and very inving in the ool weather. - trip
I gang L “Restaurant in the mal had nice food, basic but good value.” - trpadvisar.com
[ locaton u “The shops are expensive and we didnt use the Nick Live shows or the 4d theatres.

tripadvisor.com

Photos & Videos

02010 Google Nap data 02010 Google

ponsared Links

Westaate Resorts Orlando
Low Rates for Studios to 4 Bedrooms
Dascounts up fo 33% Off in Orlando.

edestinati

af

Embassy Suites Hotels®
Spacious Two-Room Suites,
Comp Breakfast. Book Today!
EmbassySuites Hikon com/Sute

I Hotel
$69 Near Disney Plus Free Upgrade!
Baok Your Orlando Vacation Today
www.Bookl.con

Universal Orlando Tickets
Enjoy 3 Days at Universal Orlando
For Less Than $44 per Day! Book Now

UniversaXriando.cx 8

Related Maps

Lowest Rates Guaranteed. Book Onine or
Call for Resarvations, Hotel Deals
Alphabetzed and Shown Togetner on Map of
Orfando FL. Hotel Reviews of Cheap and
Luxury Hotels with Star Ratings, Photos, ..

com

Hotels Selecton

maps.google,com

)3l Hotels Selach

(Winrdwsida hatal o alasbinn

blog.milestoneinternet.com




Best Practices — Google Places

v Validate and Enhance Google place listing. Claim and delete duplicate listings.

v Use exact business name as it is on maps & real world. Do not add additional
keywords in the title of the listings.

v Proper Use of Categories. Do not add random categories. See which categories are
recognized by google in that location.. Use 7 pack help finding in relevant categories.

v Reference Social Media Profiles. Add as many photos / videos as possible. (Owner/
User created video on You tube)

v Fix incorrect marker location. Add coupons, Google Map and tags
v Include keywords and geomodifiers in “Additional Details”

v Multiple businesses are at the same location and getting citation to different
URL - Claim /enhance listing separately for each business. Try to differentiate
business by adding suite number or changing location on the map

www.milestoneinternet.com blog.milestoneinternet.com



Google Local Optimization

Category:. * Hotel
Catedgory: * 1
Category petfriendly hotel
Category: * Hotel with Business Center
Category. * Hotel with Meeting Rooms
Category. * Hotel with Fitness Center
ategory: *
Category: Hotel
- W -
Category: Downtown Hotel
~te W L
Category Amusement Park Hotel
atennmn L N
Category Hotel near Amphitheatre
ateri oy L 1 I
Category Hotels near University

w Additional Details

Parking available : Yes.
Brands carried : Sony, Panasonic and Toshiba.

Things to do in Sacramento:

sacramento Hotel Accommodations

Features at Sacramento Hotel
Meetings Space in Sacramento
Sacramento Hotel Packages
Top Reasons to Stay With Us
Friend Us on Facebhook

Follow Us on Twitter

Please enter in any other details you want customers to know about your
business, for example:

*Sacramento State Aguatic Center*
All Hawthorn Suites Folsom f Ranct
*Business Center *Meeting Room *
400-square foot conference room a
1agers Special * Shopping Package
t Location to downtown Sacramento
aw facebook. comiHawthorn_Suites

wwww twitter.comfHawthornSuites

www.milestoneinternet.com

blog.milestoneinternet.com




Things to avoid

XK What we shouldn’ t do with Google Local

1. Use agency email address to claim / enhance listings
. Alter the Business name

. Adding Keywords to Business Name and Categories

2

3

4. Use Geo-maodifiers in categories

5. Use 800 phone number for the hotel
6

. Duplicate Listing

www.milestoneinternet.com blog.milestoneinternet.com



Google Tags

Local business results for hotels near C‘.hicago. IL

9 “u £ Scott St

E Division St

The Whitehall Hotel
WWW thmuhnph’-ﬂlhotpl com - (312) 944-6300 - 446 review

Vatch videos about our business Sponsored

@ Millennium Knickerbocker Hotel Chicago
www._millenniumhotels.com - (312) 751-8100 - 870 reviews

<9

w

im St E Elm St

E Cedar St

ple St 5
5 The Talbott Hotel
© .5'?'._, o mm o Shore OF www_talbotthotel.com - (312) 944-4970 - 392 reviews
’ wal ' on St Hilton Suites Chicago Magnificent Mile
°: o : WWW ch|cagomagmfcontmllo hilton.com - (312) 6544132 -
s £ < 374 reviey
' ®hn Hancock o Seasons Bar -
hestnut St 2 cresns: Center”| i @ www fourseasons.com - (312) 280-8800 - 53 reviews
s -~ = E Pea
N RE_EﬂF’eav.on St = :,ﬂ‘-i='.?|I+Tri,'l.kjls.rl'- Raffaello Hotel
A “dcqﬁ E Chicago Ave O www_chicagoraffaello.com - (312) 943-5000 - 305 reviews
U
- " z C' Hancock Observatory
or St Holy Name Gino's East o www_hancockobservatory.com - (888) 875-8439 - 375 review
:@2010 Gd.db' ~1__E Huron &18&*&?&@2010 G(gg'e .
® More results near Chicago, IL »

www.milestoneinternet.com blog.milestoneinternet.com



Best Practices - Local Search

v"Enhance Local Listings

v"Description written keeping Local and Regional Factors in mind
v Check if your website is optimized for Local Search?

v Consistent Information — IYP’ s, Business & Travel Vertical

v Securing Valuable Local Citations / Listings

v Custom Local PPC Campaign

v Google eMaps Tagged with Local Attractions

v" Promotion - Wikipedia Profile, Real Time Search and use of
social channels to promote / network locally

www.milestoneinternet.com blog.milestoneinternet.com



