
Create Comprehensive / Cohesive eMarketing plan

Keyword research 
Focus on reasons why people travel to that area?

Site Architecture and Site Conversion Factors  

Holistic Organic Promotion Strategy    

Tips for Building Strong Organic Presence

Four Paths to 
Success in a Tough 
Travel Economy
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Setting Internet Strategy: 
Identify Reasons Why People Travel? 

SocialSocial

Activity
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(Leisure)
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(Leisure)

• Weddings
• Reunions
• Religious

• Corporate Retreats
• Conferences
• Tradeshows

• Theme Parks
• Getaways
• Museums

• Skiing
• Wine Tours
• Golf

• Festivals
• Concerts
• Sports Events

Local and 
Regional Factors

Local and 
Regional Factors

• Universities
• Hospitals
• Stadiums

CommunityCommunity

• Hotel in City
• Hotel in Region

Specific NeedsSpecific Needs

• Pet Friendly
• Park and Fly
• Bed and Breakfasts



Geo-Targets
Lines of 
Business USP's (adj)

Niche Travel 
Words Attractions

Las Vegas Hotel Luxury Conventions Madame Tussauds

Nevada / NV Casino Romantic Entertainment Canal Gondola Rides

The Strip Resort All-Suite Attractions Treasure Island Pirate Show

Vegas Meeting 5 Diamond Wedding Las Vegas Airport (LAS)

Restaurant 4 Star Corporate / Business Monorail

Nightclub Best Weekend Getaway Lamborghini

Spa Largest Gaming Mirage Volcano Show

Shopping Award Winning Race & Sportsbook Bellagio Fountain Show

Green Players Club Palazzo Shoppes Living Garden Show

Boutique Shopping Stratosphere

Modern Poker Liberace Museum/Foundation

European Dining / Chef Paris' Eiffel Tower

Elegant Packages Skydiving

Full Service Vacation Air Tour / Helicopter Flight

Relevant Buckets – Long Tail Keyword Phrases



Bundle it with your product/service 

Create Package with Local Attraction

Amazing Success – Featured Package on AOL Travel Deals

Package Links back to Site



Offer Exceptional Value packages 
Local attractions and things to do

Lowest rates guaranteed
Win customer confidence to book on your site

Customer reviews 
Helps drive conversion. Offer ability to leave reviews, 
read other people reviews by providing link to trip 
advisor feed, yelp etc.  

Maps and directions
Map directions to and from attractions and local 
businesses

Blog featuring local information  
Local attractions, things to do, events, specials, deals

Ad Promotion on Social Media Networks 

Site Conversion Factors 



Search Engine Friendly 2-min video
Things to do and hotel USP 

Offer trackable time-sensitive coupons
Coupons can be customized for different occasions.

Phone number, address on every page
Provide easy access to customer to contact

Photo-gallery
Make sure you have good photography for your product. Emotionally engage with 
audience.

Practice flat site architecture
Try to keep every page of your site one to two clicks away

Reservation menu 
Travelers can check rates and make reservations real time 

Site Conversion Factors 



Online 
Videos

Social 
Networks

Site Architecture & Site Conversion Factors 

Blog

Photo
Gallery

Booking
Engine

Email
Offers

Featured
Specials

Local
Favorites

RSS Feeds



Site Conversion Factors 

Crawlable Community eMaps

Printable eBrochure

User Generated Content 

Trip Advisor Feed

eCoupons

Photogallary



Holistic Organic Promotion Strategy    

PPC

Social WebsitesArticles
Press

Blogs RSS
Online
Videos
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Search 
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Internet
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Key Elements of Organic Promotion



Enhanced Results vs. Simple Results

Enhanced Listing

Standard Listing



Local Enhanced Listings and Maps 

Local 
Listing

PPC 
Ads

Organic 
Results

Local 
Results

Local Search Engines
•Google Local & Maps
•Yahoo Local, Travel
•MSN/Live 
•Ask City



Tips for Building Strong Organic Presence

Create Comprehensive eMarketing Plane 

Identify long tail keyword phrases and bundle it up 

Add conversion factors on your site 

Add coupons, time sensitive value added offers  

Track online and offline conversions such as calls, coupons etc.

Focus on enhancing and verifying local profiles, validating feeds  

Get links from authoritative local site in that area

Identify relevant Niche Markets and create strategies to convert those 

Make sure key IYP’s has accurate information



Thank You
Questions?
Benu Aggarwal

benu@milestoneinternet.com
www.milestoneinternet.com

http://twitter.com/milestonemktg
DOWNLOAD PPT at 

http://blog.milestoneinternet.com/sessanjose09
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Step by Step Process 

Research
Set-Up Internet Strategy

1

Content
Content for Search Engines

2

Packages
Specials, Packages, Landing 
Pages 

3

Promotion
• SEO – includes search engine and 

directory enrollments, Directory Listings

• Pay-per-Click Campaign

5

Design4



Business Data 
Providers
Info USA, Acxiom, 
AMACAI  

Social Networking/
Reviews Site
Insider Pages
Judy’s Book, 
Yelp, City search 

Local Media
Sites
Newspapers
MetroMix.com

Online Classifieds
Google Base
Craig’s List

Destination Local/
Vertical Search
Trip Advisor, 
HotelGuide.net,
Local CVB

Local Shopping
ShopLocal
StepUp.com

IYPs
DexOnline.com
YellowPages.com
Superpages.com
Switchboard
yellowbook

Pure Local 
Search Engines
Yahoo Local, 
Google Local, 
MSN local (Live)
Local.com, 
Ask.com

Local
Search

Local Search Engines, IYP, 
Reviews Site, Business Listing etc.



Track ROI 


